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CONGRESSMAN CONAWAY TO BE KEYNOTE SPEAKER
Congressman Mike Conaway, chairman of the House Committee on Agriculture will be the
Keynote Speaker at this year’s USA Peanut Congress. A native of Odessa, TX, Mr. Conaway
understands the importance of agriculture and a stable farm economy to this country. Serving
his seventh term in the U.S. House of Representatives, Congressman Conaway represents 29
counties in Texas’ 11th congressional district, including the cities of Midland, Odessa and San
Angelo. He also serves on the House Armed Services Committee and the Permanent Select
Committee on Intelligence. The congressman is also a deputy Republican whip, a position he
has held since the 112th Congress.
A native Texan, he grew up in Odessa and graduated from Odessa
Permian High School. He earned a Bachelor of Business Administration degree in accounting from Texas A & M University-Commerce in
1970. His background as a CPA gives him a unique perspective on
fiscal responsibility and ensuring every taxpayer dollar is being spent
wisely.
After serving in the Army at Fort Hood, he returned to the Permian
Basin with Price Waterhouse and settled in Midland, later working
with George W. Bush as the chief financial officer for Bush Exploration. He developed a lasting friendship with President Bush.
The importance of the next farm bill to the U.S. peanut industry cannot be overstated. We are
very pleased to have the Chairman take time out of his busy schedule to address our industry.

BE A PEANUT CONGRESS SPONSOR!
The USA Peanut Congress is an excellent
opportunity to get your name or your organization’s name out in front of your customers
and suppliers and support the peanut industry.
We have a wide range of sponsorship opportunities from Platinum to Patron and each
level of sponsorship has its own set of publicity,
promotion and benefits. This annual meeting
would not be possible without the support
of our sponsors. The sooner you sign up to
sponsor the more exposure you will receive.
For more details on meeting sponsorship,
please go to: http://peanut-shellers.org/pdf/
CongressSponsorForm.pdf
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APC ATTENDS GULFOOD 2017

From February 28th to March 2nd, 2017, APC and
NPB staff traveled to the United Arab Emirates to
exhibit at Gulfood 2017. Held annually in Dubai,
Gulfood is one of the world’s premiere food and
beverage tradeshows, providing a venue for 5,000
exhibitors and over 95,000 visitors to come together and showcase the tastes, trends, and innovations
that are shaping the future of food and beverage
consumption worldwide. The UAE has shown tremendous potential for the U.S. peanut industry, with
total shipments increasing by 83% since 2014. By
exhibiting, APC hoped to gather valuable insight into
this growing market and gauge the level of interest
in U.S. peanuts and peanut products from importers
and distributors in the region.
During the five-day event, APC and NPB staff greeted visitors, distributed literature and product samples,
and collected and processed trade leads on behalf of
U.S. shellers, brokers, and manufacturers. They also
met with various USDA Foreign Agricultural Service
officials, liaised with other exhibitors, and conducted
retail audits to learn more about current U.S. products available in the market. As first-year exhibitors,
the APC was unsure about the reception that U.S.
peanuts would receive in a market where it faces
stiff competition from Indian and Chinese producers. However, throughout the event, the APC booth
was busy with visitors eager to learn more about the
quality and food safety benefits of purchasing U.S.
peanuts. In total, over 200 trade leads were collected from around the world, including 99 for raw peanuts (inshell and kernels) and 60 for peanut butter
(branded and private label). This total far exceeded
expectations and APC will continue to closely monitor
the United Arab Emirates as a potential new market
for the U.S. peanut industry.

CHAIRMAN CONAWAY TO KEYNOTE WESTERN PEANUT GROWERS
AG ISSUES CONFERENCE MARCH 31
Western Peanut Growers Association will host an Ag Issues Conference “Explore the Possibilities of the 2018 Farm
Bill,” on Friday, March 31, 2017 , at the Seminole Community Center, 801 North Main Street in Seminole. Farmers
of all commodities, agribusinesses and community leaders are encouraged to attend the lunch beginning at 11:30
a.m. with the conference to begin shortly thereafter.
Guests will “Explore the Possibilities of the 2018 Farm Bill” with Mike Conaway, Chairman of the House Agriculture
Committee. Chairman Conaway will be joined by U.S. Rep. Jodey Arrington (TX-19), U.S. Rep. Steve Pearce (NM2) and former House Agriculture Committee Chairman Larry Combest for a roundtable discussion. A question
and answer session will be offered during the Round Table Discussion; 3x5 cards will be available.
WPGA Annual Membership Meeting
Prior to the conference, members of Western Peanut Growers Association are encouraged to attend the organization’s Annual Business Meeting at 10:30 a.m. For more information on this event, contact the Western Peanut Growers Association, (432) 758-2050.
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Lunch will be served!
Members of WPGA are Encouraged to Attend the Annual Business Meeting at 10:30 a.m.

U.S. PEANUT INDUSTRY DONATES 30,000 JARS OF PEANUT BUTTER TO CAPITAL
AREA FOOD BANK
The U.S. peanut industry donated more than 30,000 jars of peanut butter to Capital Area Food Bank in Washington, D.C. on National Ag Day, March 21, 2017. The Capital Area Food Bank is the largest organization in the
Washington metro area working to solve hunger and its companion problems: chronic undernutrition, heart disease,
and obesity. The donation was made possible by Southern Peanut Farmers Federation members, Alabama Peanut
Producers Association, Florida Peanut Producers Association, Georgia Peanut Commission, Mississippi Peanut Growers Association, as well as, National Peanut Buying Points Association, Southern Ag Carriers and Peanut Proud.
“We have found that peanut butter is one of the most requested items by food banks nationwide”, says Caleb Bristow, Alabama Peanut Producers Association executive director. “Not only is it a high-quality product, but it is full of
nutrition and tastes great. On behalf of the Southern Peanut Farmer’s Federation, representing peanut farmers all
across the Southeast, we are excited and proud to have this opportunity to provide this donation to the Capital Area
Food Bank.”
Congressman Sanford D. Bishop, Jr., representative of Georgia’s second congressional district, joined the Federation
members during the donation.
“I am honored to serve the top peanut producing congressional district in the country. Peanuts are a vital product of
Middle and Southwest Georgia, and a key ingredient for an assortment of delicious and nutritious food products,”
Congressman Bishop says. “I applaud the Southern Peanut Farmers Federation for their donation of 30,000+ jars
of Peanut Proud peanut butter to the Capital Area Food Bank. This kind and generous donation will aid the Food
Bank in their efforts to feed and provide for the surrounding community.”

Click on photo to view video from donation

By partnering with 444 community organizations in D.C., Maryland and Virginia, as well as delivering food directly
into hard to reach areas, the CAFB is helping 540,000 people each year get access to good, healthy food.
“We applaud their focus on nutrition combined with educational support,” says Armond Morris, chairman of the
Georgia Peanut Commission. “In the Washington, D.C., area 700,000 residents are at risk of hunger and we are
proud as an industry to help support the food bank that is serving families in need in the area.”
Donations from organizations such as the these are essential to the food bank’s operations, and allow the Capital
Area Food Bank to distribute 46 million pounds of food to its network of partner nonprofits each year.
“Peanut butter is one of the hardest items to keep on our shelves because it’s protein-packed, kid-friendly, and in high
demand from our partners,” said Jody Tick, chief operating officer at the food bank. “We’re thrilled for this donation,
and 30,000 jars of peanut butter will go a long way towards helping children and families in our area get the food
they need to live well”.
The donation was also made in celebration of National Peanut Month in March and National Ag Day. One serving
of peanuts is a good source of protein, vitamin E, niacin, folate, phosphorus and magnesium. Peanuts are naturally
cholesterol-free and low in saturated fat. For additional details on the donation, visit the Southern Peanut Farmers
Federation website at www.southernpeanutfarmers.org or PeanutProud.com.

APC MEMBERSHIP SPOTLIGHT:

CLEMENTS FOODS COMPANY

1.
How long has Clements Foods company
been producing peanut butter?

3.
Can you explain the process from procuring peanuts to producing peanut butter?

Clements Foods Company has been in business since
1952 serving retailers, wholesalers and food service
distributors. The company is based in Oklahoma City,
Oklahoma with a manufacturing facility located in
Lewisville, Texas. Clements manufactures processed
and preserved food products. Some of its product
lines include jams, syrups, sauces and, of course, peanut butter. Clements began manufacturing peanut
butter in 1992.

Our corporate office in Oklahoma City establishes
the contracts for peanuts throughout the year. The
peanuts are released through our brokers by the
plant manager at our plant in Lewisville, TX. We test
our peanuts for any aflatoxin contamination, so we
know the consumer will be able to enjoy a safe and
healthy product. These peanuts are then manufactured into peanut butter for our clients.
4.
Where do you sell your peanut butter?
Private label brands?
Our peanut butter is sold worldwide through our
brokers and salesmen. The majority of our peanut
butter is used for private label companies.
5.
How has being a member of APC helped
your business?

2.
Where do you procure your peanuts? Do
you use all U.S. origin peanuts?
Clements uses all U.S. grown peanuts, primarily
from the southeast and southwest regions. We enjoy
working with peanut growers and over the years have
established great relationships.

Being a member of APC has helped strengthen our
peanut butter business. Our team participates in
various governmental task forces and we can network with leaders in the industry at various meetings. It helps us get to know all the individuals that
work throughout the various segments of the peanut
industry.

PASS THE NUTS AND EAT MORE
VEGGIES, BUT HOLD THE BACON AND
SUGARY DRINKS MOST OF THE TIME
That’s the shorthand public health advice for reducing deaths from cardiometabolic disease (mainly heart
disease, stroke, type 2 diabetes) coming out of a very
large US epidemiological study by investigators at Tufts
University and published this month in the Journal of the
American Medical Association. They crunched population demographics and dietary habits data from two
slices of the National Health and Nutrition Examination
Surveys (NHANES) - (1999-2002: n = 8104; 20092012: n = 8516). They linked this with estimated associations of diet and disease from meta-analyses of prospective studies and clinical trials and estimated disease
specific national mortality from the National Center for
Health Statistics. What they found were associations
suggesting that Americans are not only eating too much
of some things, but not nearly enough of other things and
both have bad consequences. They recommended that
both over consumption and underconsumption should be
addressed. The world’s media zeroed in on this finding
and a large number of media stories continue to appear
giving lists of foods to eat less of and foods to eat more
of. Nuts and seeds appear prominently in the “eat more”
lists - and as 60+% of the nuts consumed in the US are
peanuts and peanut butter according to USDA data, this
means there is a strong “eat more peanuts” in place of
other foods message in this research.

The Tufts researchers looked at the effect on cardiometabolic deaths of consuming 10 foods/nutrients known to
be associated with risk of cardiometabolic diseases: fruits,
vegetables, nuts/seeds, whole grains, unprocessed red
meats, processed meats (that’s where the bacon comes in),
sugar-sweetened beverages, polyunsaturated fats, seafood
omega-3 fats, and sodium (salt). They calculated estimates
of diet-related cardiometabolic deaths over this period and
found that the highest number were related to high sodium
(9.5% of all cardiometabolic deaths), followed low consumption nuts/seeds (8.5% of the total), then highly processed
meats (8.2%), low seafood omega-3 fats (7.8%), low vegetables (7.6%), low fruits (7.5%), and high sugary beverages
(7.4%). Commenting on the findings, lead researcher Dr
Renata Micha said ““These results should help identify priorities, guide public health planning, and inform strategies
to alter dietary habits and improve health. Increased intakes
of specific minimally processed foods, such as fruits, vegetables, nuts, whole grains, fish, vegetable oils, and decreased
intakes of salt, processed meats and sugar-sweetened beverages appear to be key relevant priorities for dietary and
policy recommendations.”
Professor Dariush Mozaffarian of Tufts University, who took
part in the study, spoke to the media about it: “our findings
suggest that nearly half of all deaths from heart disease,
stroke, and diabetes are directly caused by poor diet. …
Much of the burden was caused by too few healthy foods,
which should be emphasized as an important positive message to the public, policy makers, scientists, and industry,”
Exactly what that should mean for people giving advice to
the public was spelled out in an accompanying editorial in
JAMA by Dr Noel Mueller of the Johns Hopkins Bloomberg
School of Public Health, who was not part of the investigating team. He stressed that, “on a clinical level, the findings
remind practitioners to not only counsel their patients to
decrease intake of poor dietary factors, such as sodium,
processed meats, and sugar-sweetened beverages but also
augment good dietary behaviors such as increasing intake
of nuts and seeds and fruits and vegetables. … The results
from this study also, importantly, highlight the role diet
policy can play in reducing health disparities. Federal programs, such as the Supplemental Nutrition Assistance Program, could for example help address the disproportionate
number of deaths occurring among less educated US adults

NUTRITION NEWS YOU CAN
USE:
Dr. Andrew Craig

by expanding the incentives for the purchase of
fruits, nuts and seeds,”

THE PEANUT FOUNDATION - STEVE
BROWN, EXECUTIVE DIRECTOR

This study is very good news for the promotion
of peanuts and peanut butter. These foods can
and should be targeted as ones people should
be encouraged to consume more of instead of
processed foods high in salt and added sugars
while at the same time encouraging more consumption of vegetables and fruit. We know what
is needed, but as always the hard part is getting
people actually to change their consumption
patterns. But this study points a very large, unmissable arrow in the right direction.

The Ninth Advances in Arachis Genomics and Biotechnology Conferece was held this month in Córdoba,
Argentina. Scientists from all over the world presented
their latest findings and The Peanut Foundation was
a sponsor. My personal observation was that there is
more optimism than ever that new techniques will soon
led to real breakthroughs in peanut breeding. It will be
a few years before growers actually see the resulting
seed in the bag, but everyone sees great advances
coming. A survey was conducted to ask scientists about
their opinions regarding significant advances so far
and research priorities for the future. I will share those
results later but there is a fairly clear picture emerging
of where we are going in the future. One of the many
advantages of international collaboration is that we in
the U.S. are more prepared for new pest introductions.
Argentina is actively working on resistance to peanut
smut, a serious problem in their country (see photo).

Ref: Micha R, et al, 2017. “Association Between
Dietary Factors and Mortality From Heart Disease, Stroke, and Type 2 Diabetes in the United
States” JAMA;317(9):912-924. doi:10.1001/
jama.2017.0947

They have been successful in finding resistance and are
trying to incorporate that resistance into agronomically acceptable varieties. This effort could be extremely
valuable to our breeders if (when?) smut appears in the
U.S.

PACKAGING AND HANDLING
TASK FORCE
This new Task Force, which is a combination of the
eTDE and Totebag Task Force continues to expand into
several new areas
•
eTDE-All major functions of eTDE are working
successfully with over 860,000 documents uploaded
to date.
•
New letter to be sent in April asking for a
combination of all official USDA documents on one
website. Several commodity groups already using the
system have agreed to sign the document.
•
Sandi Driesenstok, USDA-FAS, now has funding to support an update on connection with TRACES.
Dairy & peanut contributed.
Anyone needing copies of the latest totebag specifications should contact Howard Valentine (hvalentine@
peanutsusa.com) or Christina Taylor (ctaylor@peanutsusa.com).
•

New concerns about tape that can be added

to the tote bags to kill insects is being tested at the
USDA lab in Dawson. It must be determined whether the active ingredient in the tapes is approved for
peanuts. No final answer yet from EPA or the manufacturer.
•
The new subcommittee has drafted Guidelines
for container shipping. They held the first of several
conference calls to work out details. They will submit
their revised draft at the June 2017 meeting.
•
The manuscript for the research results on raising cold storage temperatures has been submitted for
publication. Dr. Chris Butts told the group it should
be published in Peanut Science early in 2017.

