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HIGH ATTENDANCE FOR USA PEANUT CONGRESS
Registrations for this year’s
USA Peanut Congress are up
considerably. We have an
interesting program planned
which will include an update on
legislative issues by our keynote
speaker Congressman Mike
Conaway, Chairman of the
House Agriculture Committee.
Mr. Conaway is from west
Texas and represents the 11th
District. He strongly advocates for farmers, ranchers and rural communities. We will also
hear from an international panel with members from China, Mexico, and Europe who
will discuss the current world market and needs in their own markets. Dr. Scott Monfort of
the University of Georgia will provide the audience with an update on the crop across the
peanut belt. There have been a lot of changes in new allergy research and guidances and
Sherry Coleman Collins from the National Peanut Board will bring us up to date on these
developments. Dr. Darlene Cowart, Chair of The Peanut Institute will tell us about the
latest peanut nutrition news and activities. For those coming in early, we have an optional
six hour fishing trip on Saturday, June 24. To sign up, go to: http://peanut-shellers.org/
pdf/FishingForm.pdf
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TRADE ISSUES UPDATE
Robert Lighthizer was sworn in as the new U.S. Trade Representative on May 15 and his first task was to meet with various
congressional committees regarding NAFTA. This allowed the
White House to send to Congress the required notification of
its intention to begin the negotiations on the “modernization” of
NAFTA after 90 days. The letter is good news (so far) for U.S.
agriculture in that there is no mention of wanting to renegotiate
market access for goods, but it does set the objective of improving NAFTA’s SPS provisions, which could be helpful. USTR is
seeking public comments on the proposed NAFTA renegotiations regarding U.S. interests and priorities in order to develop
U.S. renegotiating positions. Below is the link to the Federal
Register notice, dated May 23, 2017. The deadline for submission of public comments and notice to appear at the hearing is
Monday, June 12, 2017. Please click here for the FRN: http://
www.gpo.gov/fdsys/pkg/FR-2017-05-23/pdf/2017-10603.pdf
Lighthizer’s most pressing issues will probably be ongoing bilateral disputes with Canada and Mexico, with the U.S. having
imposed countervailing duties on Canadian softwood lumber
and announced that it will put antidumping and countervailing
duties on Mexican sugar on June 5 if that issue is not resolved
before then. Lighthizer went to the APEC meeting in Vietnam,
where ironically one of the most important discussions was
about a potential TPP-11, i.e., reforming the agreement without
the United States. Lighthizer has reiterated the Administrations
opposition to TPP and declared that the U.S. would never join.
The U.S. peanut industry would have benefited considerably
had the U.S. ratified the agreement.
USDA announced that it will create the position of Under
Secretary for Trade. This position was mandated by Congress
in 2014, but former Secretary Vilsack never implemented it.
This move, at least in theory, should elevate the importance
of trade within USDA, since it will be the department’s highest-ranking position ever for covering just trade policy. The only
agency under this Under Secretary will be FAS. However, the
new Under Secretary will be the “multiagency coordinator for
agricultural trade policy.”

SUSTAINABILITY INITIATIVE
APC’s sustainability initiative continues to move forward. We have gathered data from 15 farms using
a draft questionnaire as part of a data collection
pilot. This pilot will help efforts to develop Field to
Market’s Fieldprint Calculator for use with peanuts.
The Georgia Peanut Commission and National
Peanut Board have generously agreed to fund the
next phase of this data collection. Please join us at
the Sustainability Task Force Meeting at the USA
Peanut Congress for more details.

ADVERTISE IN THE APC NEWSLETTER

Advertising opportunities are available in APC’s
monthy newsletter. Don’t miss your chance to gain
more exposure to the industry marketplace. For just
$60 per issue or $500 for the entire year (that’s 11
issues), you can have a half page advertisment in
APC’s monthly newsletter. Also, if you so choose,
we can link your ad back to your company’s website.
For more information, please contact Christina Taylor at ctaylor@peanutsusa.com or (703) 838-9500.

PREVENTIVE CONTROLS COURSE
FOR NUT PROCESSORS, JULY 18-20,
UGA
Does your company have someone on staff who is
PCQI certified overseeing your food safety management? Do you have new operations staff that need
food safety management training designed specifically
for the nut industry? APC in cooperation with the
University of Georgia Department of Food Science
& Technology is co-sponsoring the annual Preventive
Controls Course for Nut Processors, July 18-20 at the
UGA campus in Athens. APC Members and three
or more participants from the same company get a
discount. For more information on the course, including registration, please go to: https://estore.uga.edu/
C27063_ustores/web/store_cat.jsp?STOREID=42&CATID=183 Make sure your company complies with
the new FSMA regulations and has a PCQI on staff.

DISCOVER TOMRA’S
OPTICAL SORTING
EQUIPMENT FOR
IN-SHELL PEANUTS
tomra.com/food
food.us@tomra.com
DAVE BARNETTE, APC BOARD
MEMBER, RETIRES

playing golf and hunting upland birds. Everyone at
APC thanks Dave for his service to the Board and the
industry and wishes him the best in retirement.

APC Board member Dave Barnette, Plant Manager of the Clements Foods peanut butter factory in
Lewisville, Texas, has announced that he’ll retire on
June 2nd. Dave has forty-one years of experience
in the food processing industry with twenty-five of
those in peanuts, nuts, and peanut butter. His career in the food industry started after his discharge
from USAF/NORAD in 1976.
After getting an MBA, he worked through several
mergers and acquisitions with Standard Brands/
RJR Nabisco for twelve years. He spent three years
at Unilever before joining Clements Foods in early
1992. Dave tells us that the past twenty-five years
making peanut butter has definitely been the most
rewarding and challenging part of his career.
After retirement, Dave looks forward to being able
to spend more time with his wife Cindy and their
family as well as devoting more time to their church,

Cindy and Dave Barnette.

APC REPRESENTS INDUSTRY AT THE
92ND ANNUAL CANADIAN PRODUCE
MARKETING ASSOCIATION
CONVENTION AND TRADESHOW

On May 9-11, 2017, APC staff and export board
members traveled to Toronto to participate in the
92nd annual Canadian Produce Marketing Association Convention and Tradeshow. Canada is the
second largest importer of U.S. peanuts and the number one importer of U.S. peanut butter. APC’s trade
promotion activities specifically target retail buyers,
with the goal of increasing orders specifying products
with U.S. origin peanuts. According to Nielsen research, approximately 30% of Canada’s peanut sales
are under private label, and many of these are sold in
the produce department. Retail buyers and merchandisers responsible for purchasing decisions regularly
attend CPMA and exhibiting at the show is an efficient way for APC to meet with them to promote U.S.
grown peanuts.

During the event, APC’s delegation greeted visitors and
distributed supplier lists, educational literature, and
product samples. They also met with various USDA
Foreign Agricultural Service officials, liaised with other exhibitors, and conducted retail audits to obtain a
better understanding of this valuable peanut market.
Building relationships with retailers has been a successful way to increase sales in Canada for the APC. The
organization and its in-country team maintain a list of
key customer contacts and regularly meets with retailers
to keep the peanut industry informed about issues and
provide information to assist in selling more peanuts.
Attending the CPMA convention is a valuable part of
the program and year-to-date export statistics through
March 2017 show U.S. peanut exports to Canada are
up almost 16% as compared to the same period last
year.

Jeff Roper, Texas Peanut Producers Board, and Bob
Sutter, North Carolina Peanut Growers.

GEORGIA PEANUT COMMISSION
ATTENDS GEORGIA SCHOOL
NUTRITION MEETING TO PROMOTE
PEANUT CONSUMPTION

Elementary in Gwinnett County for her recipe, “Peanut
Berry Smoothie;” and third place went to Dinah Collins
with Washington Middle School in Grady County for
her recipe, “Peanut Cheweys.”

The Georgia Peanut Commission attended the Georgia School Nutrition Association’s annual meeting
April 20-22 in Jekyll Island, Georgia, to educate
school foodservice personnel about peanuts and
peanut butter, as well as encourage consumption in
schools across the state. During the three-day meeting, school nutrition professionals attended educational seminars, visited with food service industry representatives and received recognition for outstanding
performance at their respective schools.

In the lunch category, first place was awarded to Cheryl
Mason from Southside Elementary in Grady County for
her “Peanut Butter Chicken Enchiladas” recipe; second
place went to Dare Howze from Parker Mathis Learning Center in Lowndes County for her recipe, “Munchie
Bars;” and third place went to Julia Thomas from Bright
Star Elementary in Douglas County for her recipe, “Peanut Butter French Toast Roll Up.”

GPC staff, along with Southern Peanut Growers
representative, Leslie Wagner and Sherry Coleman
Collins, registered dietician and nutritionist with the
National Peanut Board, cultivated a lot of discussion
on the management of peanut allergies in school
foodservice. Collins hosted two educational seminars
during the event titled “Can I Serve That?” The seminars focused on how to best manage food allergens
so that schools can safely serve students. Her discussion had a special focus on peanuts where she
discussed the facts about peanut allergies, the truth
behind some common myths and best practices for
managing them in the school system.
“Understanding peanut allergies and best management practices is something we feel is important for
school systems to be familiar with,” Armond Morris,
GPC chairman said. “We appreciate the work our
state’s nutrition personnel do to keep peanuts and
peanut butter on the menu for Georgia’s school children.”
In the culinary competition, GPC sponsored a peanut
recipe contest recognizing GSNA members who developed new peanut and peanut butter quantity recipes to be used in Georgia schools for breakfast, lunch
and snacks. GPC also sponsored a peanut usage
award given to the school system with the highest per
capita consumption of peanuts and peanut butter.
In the breakfast category, Marie May from Lowndes
High School in Lowndes County, won first place for
her “Chocolate Peanut Butter Oatmeal Bar” recipe;
second place went to Nichole Payne from Harmony

In the snack category, Ginger Farmer from Omega
Elementary in Tift County took home first place for her
“Fun Peanut Dip” recipe; second place was awarded to
Carol Winters of Treutlen County School for her recipe,
“Peanut Butter Power Cookie;” and third place went to
Deborah Watford from Lake Park Elementary in Lowndes County for her recipe, “Peanut Pumpkin Brownies.”
In the peanut usage contest, Treutlen County School
System was named the winner for having the highest
per capita consumption of peanuts and peanut butter
at more than 540 pounds.
All recipe entries were prepared and judged as part
of the GSNA Culinary Competition in March 2017 at
Rockdale Career Academy in Conyers, Georgia.
The Georgia Peanut Commission represents approximately 3,400 peanut farmers and conducts programs
in the areas of research, promotion and education. For
additional information on GPC programs and to view
the winning recipes mentioned, visit www.gapeanuts.
com.

GEORGIA PEANUT COMMISSION
VIDEO SERIES “THROUGH THE EYES
OF A FARMER” CONTINUES
The “Through the Eyes of a Farmer” video series continues with visits to Georgia’s hard working peanut farmers.
Look for these videos and more in the series on the
Georgia Peanuts Facebook page or the Georgia Peanut
Commission YouTube page.
Be sure to share it with your friends and use the
hashtags - #throughtheeyesofafarmer and #farmerwatch.

Mike Newberry, farmer from Arlington, Georgia,
farms with his father, Ike. Their farm mainly consists of
peanuts, cotton, corn and some cattle.

Lee Cromley, a farmer from Bulloch Co. Cromley
farms with his his brother and on their farm they grow
peanuts and cotton.

Rick LaGuardia, farmer from Miller Co. whose love of
farming originated from his grandfather.

NATIONAL PEANUT BOARD BRINGS DISTINGUISHED CHEFS AND FOOD BLOGGERS TOGETHER FOR MILLENNIAL
FOOD SUMMIT
The National Peanut Board and the Culinary Institute
of America (CIA) welcomed over 30 distinguished professional chefs and food bloggers to St. Helena, Calif.,
for NPB’s second annual Millennial Food Summit.
Held over the course of two days, the summit allowed
chefs and food leaders to learn about and discuss the
impact millennials (age 29-39 years old) have on the
industry while introducing themselves to new peanut
food concepts.

Stanford University. Panelists included Sanjiv Patel, president of Lord Nut and Michael Kanter, founder of Eliot’s
Adult Nut Butters.
The Millennial Food Summit was an overwhelming
success. Each foodservice and retail leader walked away
with new insights into the millennial mindset and how
peanuts can be a part of the culinary discussion. NPB
looks forward to continuing this discussion at the next
Millennial Food Summit in 2018.

SHELLY NUTT TO JOIN THE
PEANUT & TREE NUT PROCESSORS
ASSOCIATION ADVISORY BOARD

According to the millennial research site, Ypulse, 42
percent of millennials consider themselves “foodies”
and 30 percent say their social life revolves around
food experiences. The craft of creating an elevated

Shelly Nut, Executive Director for the Texas Peanut
Producers Board, and Mr. Peanut

(L-R) Oliver Farm owner, Clay Oliver, and National
Peanut Board alternate from Mississippi, Lonnie
Fortner, prepare to cook in the CIA teaching kitchen at
the Millennial Food Summit.
food flavor experience that caters to the millennial
mindset is a demand most foodservice professionals are constantly trying to meet. To help meet that
demand, NPB introduced attendees to green peanut
oil, thanks to the generous donation from Oliver Farm,
and challenged them to create their own dish using
the CIA’s workshop kitchens.
Highlighted speakers included Cathy Holley, editor
in chief of Flavor & the Menu; Amy Sung, director of
content for food & hospitality at SmartBrief; Gerald
White, associate publisher at Plate Magazine; and
Eric Montel, executive director of campus dining at

Shelly Nutt is the Executive Director for the Texas Peanut
Producers Board. Nutt continuously advocates for the
peanut industry through research, education and promotion. Nutt focuses her attention on the decisions that will
most benefit Texas peanut farmers.
The Peanut & Tree Nut Processors Association (PTNPA) is
an organization also dedicated to advocating for the nut
industry from large global organizations, to small family-owned businesses. Nutt is an Industry Affiliate Member
of the PTNPA and will continue to serve by joining the
advisory board where she will help be the voice for peanut farmers.
For more information, visit PTNPA’s website and check
out Shelly’s advisory board bio.

NUT HEALTH CLAIMS - BIG NEWS
FROM DOWN UNDER
Australia and New Zealand have recently taken a big
leap forward in health claims for nuts, including peanuts.
This puts them out in front of North America and Europe in terms of what their industry can say to consumers
on pack about nut consumption and health, both heart
health and weight.
Announced at an industry conference last month in
Melbourne, the successful claims work was led by “Nuts
for Life” a collaboration in nutrition education co-funded
by the Australian Tree Nuts Industry and Horticulture
Innovation Australia. But it didn’t happen overnight. It
took years of work and cost the industry a considerable
amount.
When regulator Food Standards Australia New Zealand
(FSANZ) reviewed its Food Standards Code recently,
“Nuts For Life” provided an impressive dossier (566 pages
encompassing clinical studies on heart health and weight
outcomes, overseen by internationally known nutritionist
Dr Linda Tapsell) of scientific evidence to substantiate
claims linking nut and peanut consumption with positive
health outcomes. The regulator accepted the evidence
and agreed that under certain conditions, producers of
nut products will now be able to communicate that nuts
are heart-healthy without weight gain on product packaging and in advertising.

Tree nuts and peanuts can now make a “general level
health claim”, specifically:
·
unsalted nuts which are raw, roasted, whole, sliced,
ground, butter/pastes, can make a claim about promoting
heart health
·
unsalted nuts which are raw, roasted, whole, or sliced
can make a claim about promoting heart health without
weight gain
Nut oils and nut milks were not part of the evidence submitted, so the new claims do not apply to these products.
In practical terms that means packaging for qualifying nut
products can now do the following to communicate the
claims:
FRONT OF PACK (* + mandatory information for back of
pack)
• Nuts are a heart healthy food*
• Enjoy a handful of heart healthy nuts*
• Regular nut consumption contributes to heart health [+/without causing weight gain].*
• Regular nut consumption such as [insert nut variety
name(s) in the product] as part of a healthy, varied diet
contributes to heart health [+/- without causing weight
gain].*
MANDATORY BACK OF PACK • *A regular 30g handful
of nuts such as [insert names of nuts in the product] when
eaten as part of a healthy diet with a variety of foods contributes to heart health [+/- without causing weight gain].
Logos can be shown encouraging a 30g “healthy handful”
of nuts for daily consumption. Australian consumer, like
those in North America and Europe, are not consuming an
optimum amount of nuts to achieve health benefits. The

NUTRITION NEWS YOU CAN
USE:
Dr. Andrew Craig

Healthy Handful approach aims to change that and
the new claims that can be communicated to existing
and intending consumers should be very useful tools to
achieve that end.
Ref: “It’s Official. Nuts are a Heart Healthy Food”,
2017. http://tinyurl.com/lxcsfkv

THE PEANUT FOUNDATION - STEVE
BROWN, EXECUTIVE DIRECTOR
A couple of years ago, I took a week-long course
called Executive Leadership Program for Non-Profit
Organizations. Board leadership was emphasized.
For many organizations, board membership eventually becomes an honorary title and the board becomes
disengaged with actual operations. This eventually
leads to stagnation, mission drift and death of the
organization.
Any organization that works for the common good
of a diverse group, such as The Peanut Foundation,
needs effective guidance from an engaged board of
directors. As Executive Director, it’s my job to facilitate
board engagement and communicate with the board
regarding significant accomplishments and setbacks.
When I took that course and heard case studies of
how other organizations failed, I became more aware
of how fortunate I am to have an active and engaged
board of directors for the Foundation. We have 12
board seats representing growers, shellers, manufacturers and allied industries. The officers of the American Peanut Council also serve as ex-officio members
of the Foundation Board. Board seats have three year
terms and are staggered so that four seats are up for
election each December.
We’ve had a few members leave due to their job status changing or the status of their company with the
American Peanut Council, but for the most part, the
rotation has been smooth and we have maintained a
balance of all segments of the industry. We have just
filled an empty manufacturer’s board seat with Matt
Swigerd from Hormel. Welcome Matt.
New board members often are not sure of their role
and, just like me when I was new, are a bit intimidated by the complexity of the research that we support.
But we are not looking for scientists to serve as board
members. We want representatives of the U.S. peanut

industry that are good at what they do for the industry. We
want their unique perspective on how research helps them
grow and prosper.
Research helps us all. We need non-scientific guidance of
where we want our limited research dollars going and The
Peanut Foundation Board is in a unique position to provide that guidance. I hope you will consider serving on our
board when positions become available.

PACKAGING AND HANDLING TASKFORCE
This new Taskforce, which is a combination of the eTDE and
Totebag Taskforce continues to expand into several new
areas
•
All major functions of eTDE are working successfully
with over 875,000 documents uploaded to date.
•
New letter to be sent to the proper Under Secretary
once selected, asking for a combination of all official USDA
documents on one website. Several commodity groups
already using the system have agreed to sign the document.
•
APHIS announced that the electronic system to
generate phyto-sanitary certificates is now ready for global
release. AMS is still working with APHIS to get the completed phyto-sanitary certificate copied into eTDE so all
needed documents will be on one system for exports.
•
AMS is now working on update for connection with
TRACES.
•
The new subcommittee has finalized Guidelines for
container shipping. They will submit their revised draft to
the June 2017 meeting.
•
The manuscript for the research results on raising
cold storage temperatures has been submitted for publication. Those looking for a copy can go to the APRES website
once it is published.
Anyone needing copies of the latest totebag specifications
should contact Howard Valentine (hvalentine@peanutsusa.
com) or Christina Taylor (ctaylor@peanutsusa.com).

