October 2017
HAVE YOU REGISTERED FOR THE WINTER
CONFERENCE YET?
You will not want to miss the APC Winter Conference scheduled for December 6-7
in Washington. The cut-off date for hotel reservations is November 13th, but don’t
wait until the last minute as the room block could fill before the deadline. A link
to the hotel reservations site as well as conference registration may be found at:
http://www.peanutsusa.com/2017-apc-annual-winter-meeting.html
We have a great program lined up. Each month we are featuring a presentation at the upcoming conference. Mark Pryor, CEO of The Seam will be one of
our presenters during the APC Winter Conference. He’ll discuss The Seam’s new
business intelligence tools to provide peanut farmers, buying points and shellers
with actionable insights for changing or improving practices both on and off the
farm. Instant grading and inspection information is now available to peanut farmers through automated text messaging. A new online Producer Portal provides
access to graphical metrics and inspection certificates, contract documents, farm
purchase reports, electronic warehouse receipts and so forth. The new tools were
added to The Seam’s existing Peanut Commodity Management Platform.
Don’t forget that we offer full-page ($175) and half-page ($125) ads in our conference program. To set up an ad, please contact Christina Taylor at 703-838-9500
or by email at ctaylor@peanutsusa.com
We would like to thank all of our industry sponsors for this meeting including Golden Peanut and Tree Nuts, The National Peanut Board, Texas Peanut Producers
Board, MANA, Concordia Allied Producers, LLC, VICAM, Langguth America,
Virginia Carolinas Peanut Promotions, and M.C. McNeill & Co.
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LATEST ON NAFTA RENEGOTIATIONS
As of the end of the fourth round of the NAFTA
negotiations, which ended October 17, the U.S. has
put almost all of its negotiating proposals on the table. The issues involved can be considered to be in
three baskets. The first basket includes the relatively
easy issues, and many of these are already agreed.
The second basket consists of traditional issues,
but for which the U.S. is taking a more ambitious
approach than previously. Intellectual Property and
Financial Services were mentioned as examples,
and it was noted that Canada and Mexico are
pushing back on the U.S. level of ambition for issues
in this basket.
The third basket contains “new” U.S. proposals that
“go in a different direction.” Examples cited included changes to NAFTA dispute settlement and auto
rules of origin, as well as U.S. proposals on government procurement and a “sunset clause.” It is fair
to say that there is a lot that Mexico and Canada
do not like in this third basket. The U.S. proposal
to make it easier to impose anti-dumping duties on
seasonal or regional produce remains very controversial.
Three more rounds are scheduled for this year, but
the dates for formal rounds are now less important
because negotiators will be working constantly to
meet the goal of concluding by the end of 2017.
Many observers feel that there is little chance of the
NAFTA renegotiation concluding this year. Some
are worried that if the U.S. is not able to prevail on
a number of controversial proposals, there is a risk
that the U.S. could withdraw from the agreement.

WCO REVERSES STANCE ON BLANCHED
PEANUT CLASSIFICATION

APC and allied organizations have been successful in
getting the World Customs Organization (WCO) to
reverse its decision last September to classify peanuts
as “processed” in terms of tariff codes which would
have meant millions of dollars in import duties on our
blanched peanut exports in many foreign markets.
We worked closely with U.S. Customs and Border
Protection, European trade associations, and other
peanut origin countries to educate and influence
WCO members as to why blanched peanuts should
be considered raw and classified as such. We could
not have done our work without the great deal of
assistance and technical information from our industry
members over the past year.

APC HOSTS MEXICAN CUSTOMERS
FOR TEXAS PEANUT TOUR
The American Peanut Council, in cooperation with
the Texas Peanut Producers Board, hosted almost 40
key importers and snack manufacturers from across
Mexico for a peanut harvest tour in Lubbock, TX on
October 10-13, 2017. The group visited peanut fields
and met with farmers to learn about the peanut
growing process and witness harvesting firsthand.
They also toured a shelling plant in Seagraves to see
how peanut are cleaned, shelled, sorted, and stored
before being exported to various markets around the
world. The tour also featured educational seminars
including a 2017 Crop Update from Extension Specialist Jason Woodward, a Peanut Health & Nutrition
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Overview from The Peanut Institute, and a presentation
by Breedlove Foods, a non-profit producer of peanut-based food aid products currently being purchased
and distributed by the Mexican government.
Utilizing funding from USDA’s Market Access Program,
APC brings delegations from various peanut export
markets to the U.S. each year to learn about American
peanut production and highlight the quality and food
safety benefits of choosing U.S. peanuts over those from
other origins. Travel by U.S. participants is paid for using
industry funds. Traditionally, Mexico is the industry’s
second largest export market behind Canada. In 2016,
exporters shipped a record high 102,902 metric tons of
U.S. peanuts to the market. Year-to-date through August
2017, U.S. exports to Mexico are up almost 9 percent,
totaling 73,625 metric tons. The American Peanut Council wished to thank all the industry representatives who
helped make this year’s tour such a tremendous success.

AMERICAN PEANUT COUNCIL
RECEIVES MAP AND FMD FUNDING
FOR 2018
The American Peanut Council received notice of funding
for export promotions in 2018 under USDA’s Market
Access Promotion (MAP) and Foreign Market Development (FMD) programs this week. Taxpayer dollars fund
the two programs, which are designed to assist U.S. agricultural producers in promoting their products overseas.
These programs are defined as “public-private partnerships” and to receive the USDA funds, industry groups
must contribute their own funding to participate. For
the peanut industry, this contribution is achieved through
APC Export Board’s budget, which covers administration
costs for managing the USDA funds, and in-kind contributions reported by APC members.
The APC submitted a Unified Export Strategy (UES) in
May of this year which functions as the industry’s request
for funding to USDA. The UES process is overseen by a
group of APC Export Board members representing shellers and growers. The UES outlines markets where the
peanut industry plans activities to promote sales of U.S.
peanuts. Identified markets for 2018 are the European
Union, Canada, Mexico, Japan, China, and Sub-Saharan Africa (limited to RUTF and RUSF promotion).
For 2018, APC received $2,476,322 from the MAP program, and $568,920 from the FMD program, a slight
reduction from previous years due to changes at USDA.
Exports are increasingly important as peanut production
increases; in 2016, approximately 26-27% of all peanuts
were shipped overseas. Exports of peanuts and peanut
products exported through August 2017 have a value
of $454,479,711 according to the U.S. Census Bureau
statistics.

2017 WEST OF TEXAS TOUR
The Texas Peanut Producers Board (TPPB) recently
hosted its annual West of Texas Tour in Lubbock,
TX. A total of 15 food and snack manufacturers
representing eight companies and two associations
gathered last week to join. This event is free for the
attendees, which is made possible by the state’s
peanut checkoff. The West of Texas tour gave manufacturers the opportunity to meet and interact with
farmers who grow high-quality Texas peanuts to be
used in their products.

The group visited multiple farming operations in
Brownfield, Texas. They were able to see the four
varieties of high-quality Texas peanuts being harvested, as well as organic peanuts. The tour gave
manufacturers an opportunity to learn what makes
Texas peanuts stand out other than the convenience
of location. While the majority of the peanuts in the
U.S. are produced in the Southeast, peanuts grown
in Texas are the nearest resource for each company
that attended the tour. Almost all companies represented have headquarters west of West Texas.

Companies represented at the tour included Lord
Nut Levington from Dallas ; Azar from El Paso,
TX; Good Spread from Boulder, CO; CB’s Nuts in
Kingston, WA; AustiNuts from Manor, TX; Royalty
Pecans in Caldwell, TX; and Pecan Grove Farms
from Dallas. TPPB and Peanut and Tree Nut Processors Assoc. were also represented on the tour.

NOMINATIONS OPEN FOR
OUTSTANDING GEORGIA YOUNG
PEANUT FARMER AWARD
Nominations are now open for the Outstanding
Georgia Young Peanut Farmer. The state winner will
be announced at the Georgia Peanut Farm Show on
Thursday, Jan. 18, 2018, in Tifton, Georgia. The award
is sponsored by the Georgia Peanut Commission and
BASF.
The Outstanding Georgia Young Peanut Farmer
Award is based upon the applicant’s overall farm
operation; environmental and stewardship practices;
and leadership, civic, church, and community service
activities.
“We have so many young peanut farmers making
a difference in their communities and I consider this
awards program a great opportunity to recognize
one young peanut farmer for their contributions to the
agricultural industry,” says Armond Morris, chairman
of the Georgia Peanut Commission.
The award is open for any active Georgia peanut
farmer who is not over 45 years of age, as of Jan. 18,
2018. An individual may receive the award only once.
There is no limit on the number of applicants from
each county in Georgia.

“BASF is honored to be a sponsor of the Outstanding
Georgia Young Peanut Farmer Award,” says Dan Watts,
district manager of BASF Crop Protection Products. “We
are committed to agriculture and bringing new innovative solutions to producers that will allow them to continue
to be successful.”
Applications are due to the GPC office by Friday, Dec.
15, 2017. The award application is available online at
www.gapeanuts.com or by contacting Joy Crosby at 229386-3690 or joycrosby@gapeanuts.com.
Previous Georgia winners include Brandon Branch of
Baxley, Trey Dunaway of Hawkinsville, Andrew Grimes
of Tifton, Randy Branch of Baxley, James Hitchcock Jr. of
Tennille, Brad Thompson of Donalsonville, Greg Mims of
Donalsonville, Jim Waters of Blackshear and Jimmy Webb
of Leary, Georgia. The award winner receives registration and hotel accommodations to attend the Southern
Peanut Growers Conference in July and a sign to display
at his or her farm.
Click here to download award application.

THE PEANUT FOUNDATION - STEVE
BROWN, EXECUTIVE DIRECTOR

with the awardee. This is a great way to leverage our
money.

The Foundation continues to stay busy even through
a major transition in our funding cycle. Our five-year
Peanut Genome Initiative (PGI) is coming to a close
and we are anxious to re-group and move on to
some of the exciting things that the PGI made possible. These are some of the things going on:

5)
We are working on the agenda for a meeting of
PGI scientists on December 4, in Washington prior the
APC meeting. Prior to the PGI meeting at 4:00 pm,
we will have a meeting with top USDA-ARS leadership
regarding priorities for peanut research. This should be
a great opportunity for us to better understand USDA’s
priorities and for us to explain our goals to them.

1)
We continue to manage several research
projects that have been funded through the PGI and
are on-going. The genome is in final review and
will be publically available soon. Scientists continue
to look for new genetic markers that are linked to
specific traits. Segregating populations, which make
it easier to find those markers, continue to be refined.
The genetics of wild peanuts species continue to be
explored in order to find genes with desirable traits.

6)
We are also working on the agenda for our December 5 Foundation board meeting. This is an open
meeting to anyone in the American Peanut Council.
7)
We continue to gather input from you regarding
your wishes for funding future peanut research.
sbrown@peanutsusa.com

2)
The board has voted to join with the National
Peanut Board to co-fund the inclusion of Dr. Charles
Simpson’s valuable peanut germplasm collection into
USDA’s peanut germplasm collection. Thanks to Dr.
Simpson and Texas A&M University for allowing this
to happen.

ADVERTISE IN THE APC
NEWSLETTER

3)
Several committees have completed their
work on sections of the final accomplishment report
for the PGI. Those sections have been edited, reviewed and are now in a revised draft form. I’m calling on a committee of Foundation board members
to further review the report and help write the executive summary which will be in layman’s language.
We hope the report will be available for distribution
within the next few weeks. This report will lay out the
amazing accomplishments of the PGI that not only
meet, but exceed, the original goals.

Advertising opportunities are available in APC’s
monthy newsletter. Don’t miss your chance to
gain more exposure to the industry marketplace.
For just $60 per issue or $500 for the entire year
(that’s 11 issues), you can have a half page advertisment in APC’s monthly newsletter. Also, if you
so choose, we can link your ad back to your company’s website. For more information, please
contact Christina Taylor at ctaylor@peanutsusa.
com or (703) 838-9500.

4)
We are awaiting the decision of a USDA-NIFA appointed committee regarding funding for our
cost sharing research project with NIFA. We have
endorsed six proposals and look forward to working

HEALTH BENEFITS FOR LESS WELL-OFF
GROUPS CONSUMING MORE PEANUTS
Because peanuts are more accessible and certainly more
affordable than tree nuts, they can provide a big nutritional boost for people on lower incomes and provide a
basis for them to reap health benefits on a tight budget.
Large cohort studies have shown that poorer, mainly
rural Americans (part of the Southern Community Cohort Study 2002-2009) benefitted in terms of overall
mortality and the incidence of specific diseases from
consuming more peanuts. For individuals from lower socio-economic status groups, researchers concluded: “consumption of nuts, particularly peanuts given their general
affordability, may be considered a cost-effective measure
to improve cardiovascular health.” (Luu, 2015).
Now a large study (Sterling, 2017) published online by
the US. Centers for Disease Control and Prevention shows
specifically how poorer, rural African-American women in
Alabama and Mississippi (N = 383) who are overweight
and obese, can make impressive health gains when
peanuts and other nuts become regular eating choices
substituting for less healthy processed foods and snacks.
The study led by researchers from the University of
Alabama at Birmingham monitored changes in dietary
intake over a 2-year weight loss intervention in this group
specifically to identify whether or not nut consumption
was accompanied by a higher intake of other protective

plant foods and the association between nut intake and
BMI (body mass index). Given the location in the rural
South, the nuts consumed by this group would inevitably
be mainly peanuts and peanut butter.
This was a large sample size, and homogeneous in
terms of race, weight status, geographic location, and
sex. The results therefore provide a reliable picture of
the changes associated with nut-inclusive diets among
this study group living in the rural South and the changes that can arise from empowering individuals to make
simple, positive changes to their eating patterns . It may
not, of course, be generalizable to other groups elsewhere.
The investigators reported: “Our main finding was that,
even when adjusting for confounders, nut consumption
was consistently associated with lower BMI over time.”
They attributed this to the observation that people habitually consuming more nuts, also consumed more fruit
and vegetables and less red meat and processed foods
during the two year period of the study. There were also
weight management benefits for the women consuming nuts regularly. The investigators observed: “a small
amount of nut intake may be associated with significant
weight management benefits if consumed over a long
period. Nut consumers also significantly reduced their
added sugar intake from baseline to 24 months, which
may have further assisted with weight loss.”
The public health implications of this intervention approach are obvious and also have considerable potential economic value in reducing the burden of disease
from obesity and the health problems associated with
it, as well as improving cardiovascular health among
members of less well-off communities.
Refs:
Luu HN et al, 2015. “ Prospective Evaluation of the
Association of Nut/Peanut Consumption With Total and
Cause-Specific Mortality” JAMA InternMed; 175(5):75566
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